Two analyses were carried out with the data sets on user behavior of a vehicle sharing system, which were efficiently obtained by the ITS technology. The analysis on the rescheduling behavior through an web-based reservation system revealed that business trips and female members have a higher probability of changing trip timing than other trip purposes or male member. The results suggest the target segments for general demand dispersions as well as the membership recruiting of the sharing system. The analysis on the trip destination was also carried out with the data set obtained from the GPS-based vehicle location identification system. The results confirm that the parking spaces of the sharing system should be located close to railway stations or shopping destinations.
